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OBJECTIVE: Business Development Executive

QUALIFICATIONS:
� Over 10 years professional experience with 6 years in e-business including business

development and web-content, operations management, strategic planning and lecturing.
� Excellent presentation, public speaking and interpersonal communication skills: relate

well with high level executives and people from diverse backgrounds.
� Knowledge in marrying effective content to business on the internet, identifying business

opportunities and all phases of deal making including negotiating and closing contracts.
� Experienced in internet development and expansion, business analysis, budgeting,

managing Return On Investments as well as developing financial strategies and business
plans.

� Ability to evaluate and address consumer needs.
� Proven management abilities; hire, train, motivate and manage over 100 employees.
� Organized and detail oriented with strong troubleshooting and problems solving skills;

entrepreneurial - able to deliver results in high pressure, deadline driven environments.
� Established and currently maintain an extensive network of resources and professional

contacts.
EXPERIENCE:

1997 to Present EDMUNDS.COM, INC. Santa Monica, CA
Vice President

1999 to Present Business/Content Development
Responsible for initiating and executing partnerships and e-business related deals with
various automotive related companies. Identify new business opportunities, negotiate
transactions with web and non-web based products, service providers and automobile
manufacturers. Perform due diligence on potential partners. Monitor technologies and
consumer demographics on the Internet. Direct the company’s organization related to the
development and deployment of information for it’s web initiatives. Participate as a member
of the Executive Team responsible for guiding the company’s overall strategy.

� Established business relationships which yield $11 million in annual revenue.
� Built the largest on-line automotive community in the world.
� Increased company’s Internet audience from 1 million to over 5 million unique users per

month.
� Created an editorial team of professional test car drivers, feature writers and news editors

responsible for creating 100 articles per month.
� Received the Automotive Communications Award from The Women’s Board of the Car

Care Council.
� Assembled a customer service department to respond to thousands of weekly email

inquiries.
� Managed a team of 50 employees.

1999 Operations
Oversaw daily operations and developed a company infrastructure allowing it to grow from
20 to 200 employees. Located a 30,000+ square foot office facility, negotiated the lease,
secured designers/building contractors and guided the facility development. Hired the
operations team, instituted an employee evaluation and documentation system, created the
employee manual and planned employee team building events.  



EDMUNDS.COM, INC. Santa Monica, CA
Vice President

1999 Operations (continued)
� Served on the Executive Steering Committee which created the company’s stock option

and benefits plan. 
� Successfully saved the company $2 million by negotiating a strategic multi-year sublease

contract.
� Reduced the $10 million operational budget by 20%.
� Negotiated the employment terms of the company’s CIO, CFO and General Council.

1997 to 1999 Corporate
Supervised the development and production of the company’s web site, www.edmunds.com,
including the creation and execution of the successful business plan. Cultivated, negotiated
and managed web-based business relationships. Managed the development, production and
distribution of 12 printed consumer-pricing guides yearly. Organized and implemented the
company’s budget. Headed the development, production and distribution of 8 CD-ROM
packages.

� Site was named best in usability by User Interface Engineering.
� Received International Academy of Digital Arts and Sciences Award for best site in the

category of Money.
� Created an Edmund’s case study with Harvard Business School, which is currently used

to teach e-commerce at business schools throughout the country.
� Built a custom automotive CD-ROM for NASA to be used recreationally on the Mir Space

Station.
� Supervised a vehicle identification support team for law enforcement agencies nationwide.

1995 to 1997 AQUARIUS ENTERPRISES El Segundo, CA
Marketing Manager
Introduced e-commerce and began internet initiatives for the company.  Developed new
product as well as planned, organized and implemented product introductions through
effective marketing campaigns. Coordinated the creation of marketing materials such as
brochures, fliers, newsletters and company product information.

� Increased productivity through the introduction of mapping technologies for the sales
force.

1991 to 1995 UJA-FEDERATION New York, NY
Assistant Director
Participated in departmental strategic planning for the largest local philanthropy in the United
States. Assisted the Program Director in determining program objectives and personnel
policies for over 100 employees. Trained and oriented new employees, including supervisors
and evaluated the progress/performance of fund raisers.

� Increased revenue by 40%
� Set up a system for evaluating applicants in a high turnover industry.

OTHER EXPERIENCE:

1998 & 1999 UNIVERSITY OF SOUTHERN CALIFORNIA
Marshal School of Business Los Angeles, CA
Guest Lecturer - Knowledge Management, Intermediation & Digital Products.

EDUCATION: YESHIVA UNIVERSITY New York, NY
Bachelor of Arts Degree in Sociology
RABBINICAL COUNCIL OF AMERICA New York, NY
Associate Degree in Talmudic Studies


